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Country Report 
2007 – 2008 
 
The arbeitskreis tourismus & entwicklung (akte) is concerned with the social, cultural, 
economic and ecological impacts of tourism on development. It aims to raise public 
awareness, advocates fair trade in tourism in a critical dialogue with the travel 
industry, and encourages travellers to be informed consumers 
 
30th anniversary  
akte was founded in November 1977 by different development NGOs in Switzerland, 
by committed individuals and representatives of the travel industry and of tourism 
schools which are still providing the main financial support for its activities.  
In November 2007 we celebrated our anniversary in Bern with an exhibition of 
photographs from Kerala.  
 
 
Photography Contest and Exhibition 
 

 
 
KABANI-the other direction, a NGO from Kerala, and its project coordinator, Sumesh 
Mangalassery, has written a guidebook for travellers to Kerala “fair unterwegs in 
Kerala”, based on the concept of the ones already produced for South Africa/Namibia 
and for Palestine/Israel. The Kerala guidebook will be available in English soon. With 
a photo contest KABANI found a further possibility to raise awareness in Kerala. 
Young photographers were invited for the photography contest. Christine Plüss 
travelled to Kerala, together with Zeyno Altindal from The Swiss Agency for 
Development and Cooperation (SDC), to choose the pictures together with the 
KABANI-team and the keralite photographer Sarath Chandran. These photographs 
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show how the photographers from Kerala perceive tourism, the encounters of tourists 
with locals – that hardly ever take place but still leave clear marks. Their view is 
critical, inquiring, reflects their pride in what they consider their own, in the beauty of 
the landscape and the multiplicity of culture. And their perception – ambiguous and at 
times awkward – contrasts with the usual slick promo pictures of the tourism industry.   
 
 
Travel portal: www.fairunterwegs.org  
Never in the 30 years of its existence the arbeitskreis tourismus & entwicklung could 
reach so many people on a regular basis and raise awareness among them for fair 
trade on holiday. The interest for the only travel internet portal in German that is 
independent from the interests of the tourism branch has surpassed our most 
optimistic expectations: After one year fairunterwegs.org had already 220’00 hits. In 
November 2007 alone 28’000 different users surfed on the internet portal. At the end 
of 2007 1.5 Million pages of the portal had been hit. Visitors of travel fairs showed an 
astonishing interest for the advice and the critical background information. 
 
An increasing number of travellers 
use the internet for the preparation 
of their trips. A recent enquiry 
showed that in Switzerland already 
a 27% of the bookings are done by 
internet, more than a third of the 
travellers get informed online. 
Alerted by the discussion on 
climate change, more and more of 
the travellers are aware on the 
impacts of tourism and show an 
increasing interest in labels and 
eco-friendly and socially 
responsible tour operators. With 
the popularity of fair trade products 
in Switzerland – every second banana sold is fairly traded – the concept of fair trade 
on Holidays is on the rise. Therefore fairunterwegs.org is an important tool to 
strengthen fair trade in tourism, at the same time it makes very clear what are the 
criteria and best practice examples for according offers and empowers travellers to 
contribute to fair trade on holidays. 
 
In the frame of the project supported by the State Secretariat of Economic Affairs 
(SECO), a first independent evaluation of fairunterwegs.org was conducted by the 
“Forschungsinstitut für Freizeit und Tourismus“(FIF) of the University of Berne. It 
shows that the users specially appreciate the variety of themes, the actual 
information and the critical attitude, besides the clarity and user friendliness. In the 
first year after going online the usual teething problems were eliminated and the first 
build up steps undertaken, for instance with the rubric “Young & Fair” and its first 
blog, and with the ecologic footprint as a new indicator for destinations. 
 
In the current year – the first year of self sustained operating of the webpage after the 
end of the project funding by SECO – we aim at the consolidation of the portal:  

·  keeping it topic with eight newsletters per year and a host of news reports, 
book references, event notes, and highlighting of other pearls of the portal, 
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like our straight tips for travellers, through a good guiding of the users, 
animation of the community and interactivity 

·  Networking with information partners and media partners  
·  Extension of e-marketing measures 
·  Extension of sponsorships, promotions, e-fundraisings for a diversified and 

solid financing of the operation, that guarantees the high credibility and 
independence of the travel portal. 

Two third of the necessary funds for running the portal in 2008 are already assured 
and the perspectives are good! 
 
 
Education 
We finally achieved to have our courses integrated in the curricula of several leading 
high level and master courses of tourism in Switzerland. Our workshops are focussed 
on fair trade and CSR in tourism, always based on voices and claims of inhabitants of 
destinations struggling for their rights and for a fair share in tourism. 
 
 

Focus on Burma 
After the brutal repression of 
the monk’s uprisings in Burma 
we published regular updates 
on fairunterwegs.org in order 
to keep alive the discussion. 
Together with Amnesty 
International Switzerland we 
run the special action: Burma – 
already forgotten? (Burma – 
schon vergessen?) 
 
 
 
 
 

 
A new campaign on Palestine 
Our longstanding partner organisation in Palestine, Alternative Tourism Group (ATG) 
received the ToDO-Price in spring 2007 in appreciation of their efforts for a 
responsible tourism to the “Holy Land” and a fair exchange with the Palestinian 
people. Tough many sanctuaries are situated on Palestinian grounds, the tourism to 
the holy land dominated by Israeli enterprises largely excludes Palestinians. ATG 
considers tourism an important tool to breach the proceeding isolation of the 
Palestinians behind the nine meter high walls, and to provide an income for them. 
With a “Code of Ethics for Tourists”, drafted on an inter-religious seminary last 
November, ATG raises awareness among travellers to the Holy Lands and advances 
a more just, responsible tourism in Palestine. In spring 2008, Christine Plüss took the 
opportunity of the solidarity tour for the members of the European Tourism Network 
(TEN) to visit ATG and its partners and to get an appropriate image of the situation in 
Palestine. Together with the Swiss volunteer Regula Kaufmann working since 2006 
in Palestine and returning this summer a campaign has been drafted that will be 
launched in autumn 2008.  
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We intend to mark clearly our solidarity with the Palestinian people 60 years after the 
foundation of the State of Israel that means “Nakba” (disaster) to the Palestinians – 
the destruction of over 400 villages and the expulsion of hundreds of thousands from 
their native land.  
 
 
 
 
 
 
 
 
 
 
Basel, April 2008        Nina Sahdeva 
          Christine Plüss 
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